How to Build B2B Client Journeys that Drive Conversions
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Keyword research

Traditional social media
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Process
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Onboarding
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Email marketing
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Multi-channel strategy

Data-driven content
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Detailed lead scoring
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powered by client success
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Personalised email follow-
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Al and machine learning
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Hyper-personalisation and
immersive technologies

Dedicated SEO team with
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Omnichannel strategy

Hyper personalisation and
user-driven efforts (UX and CX)

Lead scoring platforms and
predictive analysis via Al and
dedicated teams

Continuous experimentation
and user research enabled by
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follow-ups with predictive
content recommendations

Data science experts that
inform CS and CX strategies

Behavioral analysis and
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Immersive and
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Interactive storytelling and
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